NEW GEOPATH DATA SOLUTIONS
Geopath guidance and metrics related to COVID-19 traffic variations
Historically, Geopath impressions were used as a forecasting metric in order to predict the audience
delivery of an out-of-home (OOH) campaign. They were not intended to provide insights into a campaign’s
performance mid-campaign, nor did they signal the final goal and subsequent end of an OOH campaign, as
often occurs in other media.
OOH advertising has been planned and bought on a variety of factors, including location, format type, and
number of units over a specific contract term. Geopath impressions are another point of differentiation that
provide guidance on inventory selection - but impressions are only part of the equation.
We recognize that unprecedented times require unprecedented solutions.

New Geopath Data Solutions
In response to the anomalous traffic patterns impacting the country, Geopath is releasing two new data
solutions:
1. Real-Time Travel Activity Dashboard (Available Now)
i. Explanation: The data in this dashboard illustrate Daily Miles Traveled by CBSA for 2020. The
benchmark for comparison is the Average Daily Miles Traveled for all of 2019. This dashboard will
be updated daily until traffic pattern fluctuations due to the COVID-19 crisis return to normal.
These data are NOT intended to be used as a substitution for impression delivery. Travel distance
declines should NOT be applied as a factor to the impression numbers, as distance traveled is not
a perfect predictor of traffic volume. The Real-Time Travel Activity Dashboard should be used to
understand travel trends by market as impacted by regulations and restrictions as well as to monitor
when activity begins to return to normal levels.
ii. Methodology: Geopath is leveraging mobile location data from multiple background SDK providers
to determine the average distance traveled by a representative panel within each market. Mobile
location data is analyzed across multiple days of the week and hours of the day to accurately
calculate distance traveled as the population moves throughout the market. Distance traveled is
reported as the median miles traveled every day, the rolling average of the median distance over
7 days, and the rolling average over 7 days as a percentage difference compared to the cumulative
2019 average daily distance traveled.
2. Real-Time Impression Adjustment Metrics (Pending Release)
i. Explanation: Geopath is working diligently with our partners and committees to provide RealTime Impression Adjustment Metrics. These adjustments are based on our 2020 forecast and will
reflect the average impression changes (with upper and lower ranges) due to activity and travel
behavior at the local level.

Average adjustment ranges will be provided
a. By market
b. By media type
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Impressions will not be provided at the individual display level.

Geopath has not previously provided actual, real-time actual impressions. Curating responsible,
accurate, committee-vetted metrics of this scale requires a significant investment of time and
resources. We will be releasing these metrics soon to Geopath members only.
ii. Methodology: Geopath will create a report containing ranges of historically adjusted impressions for
each week of 2020 by market and by media type. This will be accomplished by leveraging real-time
device level activity data from mobile location services both at the market level and at OOH media
sites. Roadways within the viewshed of audit inventory are geofenced to capture passing devices.
Using these observed devices, Geopath will determine the population’s activity and to calculate
changes in traffic volumes by measuring trip volume and frequency of trips by area type and by road
type within a market.
We appreciate your patience as we work toward a solution to fill this gap. More information will be forthcoming.
We will also be releasing instructional webinars to provide guidance on use of these metrics. If you have any
questions, please contact us at geekOUT@geopath.org.
Definitions
• Daily Miles Traveled – In this dashboard, the “Daily Miles Traveled” metric is the median total miles
traveled per individual per day.
• 7 Day Rolling Average – Daily Miles Traveled where the miles represent the average of the last 7 days.
• Real-Time Impression Adjustment Metrics - (Pending Release) Geopath will be providing impression
adjustment factors weekly to understand the potential impact COVID-19 traffic variations had on the
2020 forecasted impressions.

