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Dallas, TX

A breakdown of holiday shopping audiences in the Dallas-Ft. Worth market
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If you have any questions, please reach out to the GeekOUT Team at geekout@geopath.org

Sources: Claritas, Esri, Geopath, Motionworks, Nielsen, Teralytics, US Census Bureau ACS Survey, Bureau of Labor Statistics Consumer Expenditure Survey

POIs Used: The Shops at Park Lane, Shops at Willow Bend, Northpark Center, Galleria Dallas
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