REACH & FREQUENCY geOpath

Updates to the 2025 Roadside Reach & Frequency Model

Within the 2025 planning dataset, users will be able to access Geopath’s updated model for Roadside Reach &
Frequency metrics. The refined model ensures that outputs are logically consistent across different dimensions.

Below is an overview of key changes in the roadside R/F model that resolve previously identified inconsistencies
in plan-level summary metrics.
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*Please note that the Market Plan function in the Insights Suite prioritizes inventory with median audience measures, rather than geographic dispersion
when building packages.

Additional information on the 2025 dataset can be found in our Understanding the 2025 Planning
Dataset FAQ document.

Please reach out to us with any questions or comments at geekOUT@geopath.org!



